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PROFESSEUR ASSISTANT
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EQUIPE DISCIPLINAIRE : DIGITAL MANAGEMENT (DM)
AXE DE RECHERCHE : DIGITAL LEADERSHIP

FORMATION ET DIPLOMES

e 2014 MBA in Business Management USEK, Kaslik, France
e 2019 Ph.D. in Management Rennes School of Business, Rennes, France

EXPERIENCE PROFESSIONNELLE

EXPERIENCE PROFESSIONNELLE

e 2018 - 2019 Business analyst (FinTech startups, Virtual (outsourcing), Autres pays)

e 2010 - 2015 Banker (IBL Bank sal, Antelias, Liban)

o 2021 - ... Assistant Professor (Burgundy School of Business, Lyon; Dijon, France)

e 2021 Lecturer/Speaker: E-management, Information Systems Management & New
Technologies (Brest Business School, Brest, France)

e 2020 - 2021 Lecturer: Business Management (The American Business School, Paris,
France)

e 2017 -2021 Lecturer: Advanced & Innovative Strategy, Social & Sustainable

Entrepreneurship, Sustainable Management, E-banking, Finance-focused courses (Rennes School
of Business, Rennes, France)

e 2021 Lecturer/Speaker: Digital management (NEOMA, Rouen/Reims, France)

ENSEIGNEMENTS

EQUIPE DISCIPLINAIRE

¢ Digital Management (DM)

LANGUES D'ENSEIGNEMENT
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e Anglais

ACTIVITES SCIENTIFIQUES

AXE DE RECHERCHE

¢ Digital Leadership

DOMAINE D'INTERVENTION

. Stratégie - Management - Entrepreneuriat (Innovation) : Intelligence artificielle

IMPLICATION DANS LES ACTIVITES DE
L'ECOLE

¢ Elaboration de modules e-learning
e Participation aux réunions organisées au sein du département d'enseignement
o Participation & un ou plusieurs jurys d'admission (président , jury langue, corrections copies)
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